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Submit the one-page abstract with your concept video. Abstract
submission is required before concepts are posted online.

In a few words, describe the general idea of your concept (game/social media/signs/book, etc.)
'Mining - from earth to you' is a proposed nationwide public relation campaign by the means of Power of persuasion using

social media, print media, influencer, Radio, TV commercials etc.

In a brief paragraph, describe your concept and how it will change the public’s perception of mining.
To change the perception of mining, we need an effective awareness campaign for an extended period of time. We are proposing a nationwide public relation

campaign using Online & off-line media, promoting positive aspects of the mining industry. This marketing campaign will be in the effect for at least 5 years

which will advocate the importance of mining, safety culture in the industry, environmental & reclamation studies. CMPB's 'got milk' campaign changed the

perception of people about milk and 'A diamond is forever' of De beers campaign has made diamond a necessary luxury to have at the wedding.

People will recognize 'Mining - from earth to you' campaign and positive side of the mining industry when a collective nationwide effort is made.

In a few words, describe your intended audience.
After collecting demographic, psychographic, behavioral and geographic information we would like to target 8 - 80 years old people.

Our goal is to reach out a nationwide audience.

How far reaching do you envision your concept, that is, how many people and at what age ranges do
you think your concept will reach?
When a long-term campaign is proposed, the target audience should be from kids to middle-aged people. The primary target is the people who

can vote and has their say in society. At the end of the first year (December 2019), our target is to influence 500k people. We aim to reach out to

1 million people by the end of April 2020. After the evaluation of the results and increasing the budget of this campaign, we aim to target

50 million people by the end of April 2021. Then we can move forward to reach out the whole nation using radio and TV commercial.

We aspire to target and influence adults to middle-aged as well as old aged people.

Please show a general breakdown and total projected cost of your project, if it were to be noticed or
sponsored.
Banner ads - $720,000, Local Marketing (Newspaper) - $771,000, Public Relations (press release, webinars, sponsorships) - $469,000,

Social Media (Facebook, instagram, twitter) - $81,300, Online (blog, website, mobile app) - $29,400, Advertising (online, print) - $19,900
Web (development, SEO) - $11,700, Market Research (surveys, impact studies) - $45,200,

Total budget of a nationwide campaign - $2,147,500 (per year)

Briefly please include any additional information you would like judges to know about your concept.
Our team and advisor firmly believe that to change the perception of people, the mining industry needs a collective effort to successfully

implement this nationwide campaign. Our campaign has to be funded with the help of mining companies or more practically they can

work under the same umbrella using their own budget with the same tagline ' Mining - from earth to you' while maintaining the essence of

this campaign.
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