Concept Abstract
Submit the one-page abstract with your concept video.
Abstract submission is required before concepts are posted online.

Team Name, Concept Name, Team Lead Name:

Miners for tomorrow, Myth Buster, Ritesh Kumar
In a few words, describe the general idea of your concept (game/social media/signs/book, etc.)
The general idea is to mitigate the ignorance among the people about Mining Industry through video
on social media. The idea is to eliminate the myths among the people. To bring awareness about the
changing environment in the Mining Industry. Some of the greatest myths include mining being fatal, gender biased

and limited opportunities in the industry.

In a brief paragraph, describe your concept and how it will change the public’s perception of mining.
The concept is to counter the myths using strong arguments. Countering the myths with facts and figures will
broaden the idea and perspective of people regarding the Industry. It will eliminate the taboo
around the mining industry and encourage them to choose the industry for their career.

In a few words, describe your intended audience.
The audience for our concept may be any common being who has a little, wrong or no idea about mining.
Also, it may influence students and working professionals from other fields to choose mining as their career.

How far reaching do you envision your concept, that is, how many people and at what age ranges do
you think your concept will reach?
A good mass of people ranging from age 15 to 60.

Please show a general breakdown and total projected cost of your project, if it were to be noticed or
sponsored.
Travelling Cost: `
Internet Cost:
Video Editing Cost:
Misc:
Total:

$21
$17
$15
$10
$63

Briefly please include any additional information you would like judges to know about your concept.
Being a student aspiring to join this industry, we feel that the biggest hurdle that refrains people from joining mines is

the wrong notion about the industry. It is seen as fatal, gender biased and as an industry with limited
opportunities. According to us, a myth buster can be the best way to counter this problem.
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